
Activity 
Smoke Screens:  
Exposing the truth about tobacco advertisements  
 
Objective 
To help you become aware of advertisement strategies used by the tobacco industry 
when recruiting girls as potential, regular customers. You can do this activity by 
yourself or with some friends. 
 
Materials Needed 
Go to http://www.tobaccofreekids.org/adgallery/, to view tobacco advertisements.  
This website allows you to view advertisements by country, company, brand and ad 
type.  We suggest searching for ads using the United States as your country, and RJ 
Reynolds and Phillip Morris as the company name.  This will produce some of the most 
popular ads seen in magazines today, including ads for Camel cigarettes and Virginia 
Slims.  
 
Step One 
Read the following definitions: 
 

Replacement smoker?   
In order for the tobacco industry to continue to reap big profits, it must 
replace the estimated four million adults who die each year of tobacco-
caused diseases worldwide. 
 
Who does the industry recruit as replacement smokers? 
90% of adult smokers begin before the age of 18. This makes adolescents the 
most important customers of cigarette companies. Young smokers represent a 
lifetime of addiction, and a lifetime of profits. 
 
At a cost of $3.23 (+tax) per pack, the average smoker smoking a pack (20 
cigarettes) a day spends $1,179.00 in a year. 

 
Step Two 
Read the following quotes from Phillip Morris, and think of what the quotes mean to 
you.  Phillip Morris, Inc. is one of the largest tobacco manufacturers in the world. 
 

“It is important to know as much as possible about teenage smoking patterns 
and attitudes.  Today’s teenager is tomorrow’s potential regular customer.  
And the overwhelming majority of smokers first begin to smoke while in their 
teens.” 1981 report by researcher Myron E. Johnson, sent to Robert E. Seligman, 
Vice President of Research and Development, Philip Morris 
 
“As a matter of fact, advertisements in magazines are the most efficient way to 
talk to these female smokers.  We also know what values to outline…one of 
their main terminal values is to look attractive.” Phillip Morris of Phillip 
Morris, Inc. 1993 



 
"The ability to attract new smokers and develop them into a young adult 
franchise is key to brand development."  
Philip Morris, Five-Year Trends 1988-1992, PM Doc. #2044895379/484 

 
Step Three 
Look at the tobacco advertisements that you found online.  Answer the following 
questions about the advertisements.   
 

What is the product in the ad?  
Who do you think this ad would appeal to? 
What do you think is the story being told? 
What does the picture have to do with tobacco? 
What is the purpose of the models in the ad?  
Why did the company pick these people to be in the ad? 
What statement are the tobacco companies trying to make?   
What words are used to describe the product?   
What do the ads want you to feel?  To think?   
Is there a health message? 
Is this ad realistic? 

 
Step Four 
What do you think the tobacco advertisements would look like if they told the truth 
about smoking?  For example, the women in the advertisements would have yellow 
teeth and a cloud of smoke around them.   
 
Conclusion 
In order to recruit the “replacement smoker” and maximize profits, tobacco 
advertising targets young people.  Tobacco advertisements link smoking to images of 
beauty, health, fun and glamour.  However, the truth about smoking is that it is not 
pretty, cool, or fun.  Smoking causes long-term health problems, and tobacco-
related disease kills more than 178,000 women every year. 
 


